CULTURAL
RESPONSE

MAKE CIC’S RESPONSE TO THE PROPOSED NORTH DOCKS
MAYORAL DEVELOPMENT CORPORATION
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Provocation: The North Docks creative
cluster have a £4.4 million proposition
for the permanent home of Liverpool's
Cultural Workshop. Between 2016 and
2019 the cluster generated £14.9m in
societal value. With permanence, this
would exceed £5 million a year and
deliver significant jolbbs growth and
economic output.

Solution: The MDC should back and co-
invest in the sustainability and growth
of the North Docks Creative Cluster
(NDCC). Building on more than a
decade of work, NDCC can reach its full
potential as an innovative and
nationally significant creative
workspace destination.

UNTAPPED
POTENTIAL



CULTURE ISTNOT AN ADD-ON TO
LIVERPOOL CITY REGION'S ECONOMY—IT IS
AN ECONOMIC DRIVER. THE CREATIVE
INDUSTRIES CONTRIBUTE AROUND £1.8
BILLION IN GVA AND SUPPORT
APPROXIMATELY 24,000 JOBS ACROSS

THE CITY REGION.



LAND & PROPERTY IN THE HANDS OF THE CITY
BUILDERS, NOT THE SPECULATORS

PROVOCATION SOLUTION
The Council’'s ownership of land and property in Assemble land strategically to bolster and
the area is low - it's part of the reason the “Ten support the existing operators in the area.
Streets” brand was nothing more than a wasted Support those who can grow, to grow. Onc
marketing campaign. Since Everton’s stadium ownership is in the hands of the city b

arrived, land banking has surged. Speculative
buyers have driven up rent and price
expectations to unrealistic levels, breeding a
wave of anti-social ownership.
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Recommendation: Use compulsory take ba trol.
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SUBSTANCE BEFORE SLOGANS

PROVOCATION

Marketing campaigns don’t deliver
change - they only communicate it.

Naming part of the area “Ten Streets”

was an unmitigated disaster for the
organisations adlready based in the
area. It created speculation and
expectations that were not met.
Placemaking is more than just
leading with a brand.

SOLUTION

Invest in the pioneers to build a
relevant place-identity around
action.

RECOMMENDATION

Abandon the useless Ten Streets
branding.












TRUE INFRASTRUCTURE ISNI
JUSI BRICKS/AND TARMACG,
IT'S THE ECOSYSTEMS, SPACES,
AND CONDITIONS THAT ALLOW
CREATIVITY TO GROW.
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